
 

 

 

EDITOR-IN-CHIEF       
Prof. N. Gladson Nwokah         Dean, Faculty of Management Sciences, 

Rivers State University, Port Harcourt 

 

EDITOR-IN-CHIEF       
Prof. N. Gladson Nwokah         Dean, Faculty of Management Sciences, 

Rivers State University, Port Harcourt 
  

EDITOR 
Dr. Brown Walter Ateke    Department of Marketing  

      Faculty of Management Sciences 

Rivers State University, Port Harcourt 

 

EDITORIAL BOARD 
Prof. Seth Accra Jaja    Rivers State University, Port Harcourt 

Prof. A. A. Aminu        University of Maiduguri 
Prof. Samaila Mande      National Open University of Nigeria 

Prof. P. U. C. Agundu      Federal University Wukari, Taraba State 
Prof. Gabriel A. Okwandu     Rivers State University, Port Harcourt 

Prof. Donald Ibama Hamilton    Rivers State University, Port Harcourt 
Prof. John Imegi        Rivers State University, Port Harcourt 
Prof. Bariyima D. Kiabel   Rivers State University, Port Harcourt 

Dr. Patrick Nwiyokpugi      Rivers State University, Port Harcourt 
Dr. Soye P. Asawo    Rivers State University, Port Harcourt 

PUBLICATIONS COMMITTEE 
Dr. Brown Walter Ateke     Chairman/Editor 
Dr. Elfreda Nwakaego Akani    Treasurer 

Dr. Soye P. Asawo     Ex-officio 
Dr. Kelly C. K. Ibama       Member 

Dr. Ruth Lesi Tony-Obiosa     Member 
Dr. Chukwunenye Nkwadochi Kocha Member 

Mr. Henry Wogboroma      Secretary 

  

 

 

 

 

 

 

NIGERIAN JOURNAL 

OF MANAGEMENT SCIENCES 

Volume 25, Issue 1 (February, 2024)      ISSN:  0794 – 1242 

 



EDITORIAL POLICY 

The Nigerian Journal of Management Sciences (NJMS) is a peer reviewed journal published 
by the Faculty of Management Sciences, Rivers State University Port Harcourt. It covers a 
wide range of disciplines within, and associated to the Management Sciences such as 
Accountancy, Taxation, Public Sector Accounting, Banking and Finance, Insurance, 

Management, Human Resource Management, Organizational Behaviour, Industrial 
Relations, International Business, Marketing, Supply Chain Management, Entrepreneurship, 

Tourism and Hospitality Management, Office and Information Management, etc. The 
journal aims to provide academics, researchers, writers, students, and practitioners the avenue 

to advance research through quality publications in the various disciplines.  
Papers intended for publication are expected to conform to the following guidelines: 

1) Articles intended for publication should be submitted to the Editor, Nigerian Journal 

of Management Sciences (NJMS), in soft copy as word document attachment to  
nigerianjournalofmgtsciences@gmail.com 

2) All articles intended for publication must not have been published elsewhere nor under 
consideration for publication in another journal. 

3) Articles for publication must contain an abstract, which summarizes the scope and 
purpose of the article in not more than two hundred words, and the article must be 
suitably sub-divided, with the divisions and sub-heads clearly marked in the text. 

4) The cover of each article should include a submission sheet with the following 
information: Title of Article, Name(s) of Author, current affiliation, and e-mail 

address(es). 
5) Articles must not exceed 12 pages of A4 paper, type written in single line spacing, 

Times New Roman font type and 12-point font size. 
6) Works cited in the paper should adhere strictly to the 7th edition of the APA 

Referencing style. 

7) Tables and graphs must be in their appropriate locations in the article. 
8) Author(s) shall bear responsibility for obtaining copyright permission for any 

intellectual property used in their article. 
9) Author(s) shall bear responsibility for issues of plagiarism associated with their article.  

All Manuscripts sent in for publication will be promptly acknowledged, and such manuscripts 
will undergo blind review. The Author(s) will subsequently be communicated on the outcome 
of the review process, which will determine the suitability of the paper for publication.  

 

Brown Walter Ateke PhD 
Editor 

c/o Office of the Dean, 
Faculty of Management Sciences, 

Rivers State University, Port Harcourt, Nigeria 

 

 

 



TABLE OF CONTENT 

Worktime flexibility and commitment of employees of brewing firms in South-South Nigeria 

Chiekezie, O. M., Ohue P. I., & Ikhide, T. A.     1-9 

Determinants of earning management in the public sector in Nigeria: A structured literature 
review 

Adamu, A. A.,  Ebiega, G. S., Adigun, A. E., Ilyasu H., & Sambo H. S.  10-24 

Employee competence management and innovativeness of deposit money banks in Bayelsa State 

Tamunosiki-Amadi, J. O., & Simeon, B.      25-34 

Entrepreneurship education and entrepreneurial intention of students of The Polytechnic Ibadan 

Ladokun, I. O., & Ajayi, P. O.        35-42 

Domestic price dynamics and personal income: A generalized auto regressive conditional 
heteroskedasticity approach 

Onyendi, H. U., Osuji, J. I., Onuegbu, O., & Okoro, K.     43-52 

Green advertising and purchase intention of university lecturers in Nigeria: The moderating 

effect of perceived corporate reputation 

Akekue-Alex, N., Gladson-Nwokah, J., & Wordu, B.     53-71 

Enterprise risk management objectives and performance of listed insurance firms in Nigeria 

Abdulkadir, J., DABO, Z., & Muhammad, R. A.     72-80 

Whistleblowing and employee productivity in selected private secondary schools in Lagos State, 

Nigeria 

Odusanya, K. S., & Osagie, R. O.       81-87 

Hybrid work-models and agility of indigenous oil and gas firms in Rivers State 

Alikornwo, P. M., Echendu, S. I., & Adiele, G. C.     88-96 

Facility management practices and economic sustainability of hotels in Yenagoa: A marketing 
approach 

Ewanlen, D. O., & Wilmot, G.       97-106 

Human resource cost and profitability of oil and gas companies in Nigeria 

Kankpang, A. K., Ogar-Abang, J. O., Oko, J. O., & Animpuye, C.   107-113 

Stock market liquidity in Nigeria: The effects of interest rate and money supply 

Anyanwu, C. C., & Ohurogu, D. U.       114-125 

Audit quality and the relevance of accounting numbers: Evidence from Nigeria 

Zukbee, J. D., & Williamson, G. S.       126-133 

Feasibility studies and entrepreneurial success of small and medium scale businesses in Asaba 

Chukwuka E. J., & Igweh, F. K.        134-141 

 



Brand equity and customer satisfaction: The moderating influence of social media advertising 

Sodeke, A. O., & Opeoluwa, O. A.       142-148 

Cyber hygiene strategies: The kingpin of information management success of deposit money 

banks in Rivers State 

Ikoromasoma, E., & Alalibo, O. O.        149-157 

Effect of board attributes on tax avoidance of listed manufacturing firms in Nigeria 

Sani, S., & Ripiye, W. B.        158-167 

Tax revenue: A sustainable means of financing government spending in post Covid-19 Nigeria 

Achanya, J. J., & Mamman, R.       168-177 

Service digitalization and performance of tourism and hospitality firms in Nigeria 

Adiele, K. C., Kenneth-Adiele, N., & Agburum, O.    178-183 

Operational performance of deposit money banks in Rivers State: Leveraging crisis 
communication strategies 

Ikoromasoma, E., & Echendu, S. I.       184-194 

Comparative analysis of green manufacturing practices among manufacturing firms in South-
East Nigeria and Mogadishu Somalia 

Ukaidi, C. U. A., Mbang, U. B., & Ukaidi, E.     195-201 

Corruption and Nigeria’s economic viability: Leveraging Singaporean model as strategic 

pathway 

Nkuda, M. O., Awah, C. I. A., & Ukandu, N. E.     202-214 

Impact of public debt servicing on per capita output in Nigeria 

Onyendi, H. U., Ibeabuchi-Ani, O., & Onuegbu, O.     215-224 

Lead qualification skills and salespersons performance: A Ugandan insurance firm context 

Mwesige, R., Bonuke, R., & Situma, C.      225-235 

Big Brother Naija: A Discourse on viewers’ perception and marketing implications in the 

entertainment industry 

Ozuru, H. N., Igwe, P., & Chukwuma, N. N.     236-244 

Employee development and information success of tertiary institutions in Rivers State 

Alikornwo, P. M., Adiele, G. C., & Omunakwe, P. O.    245-251 

Customer defection management: A panacea to marketing effectiveness of upscale dining 
restaurants in Port Harcourt 

Adiele, K. C., Ikegwuru, M., & Nwankwo, G. C.      252-262 

Social norms and entrepreneurial intention among undergraduate in South-West Nigeria 

Ladokun, I. O., & Ajayi, P. O.       263-270 

 



Marketing ethics and nation building: Towards accountability and transparency in governance 

in Nigeria 

Oloyede, A. O., Ogah, A. V.        271-278 

Implications of fuel subsidy removal on Nigeria’s sustainable development  

Idrees, M. G., Rabi, T. A., & Nura, M. B.      279-286 

Organizational efficiency and service quality of government-owned tertiary hospitals in Nigeria: 
The necessity of information assurance 

Chinyere, J. O., Orisah-Godfrey, L. A., & Nwogu, P. C.    287-296 

Risk management committee attributes and financial performance of listed deposit money banks 

in Nigeria 

Sani, S., & Hashim, U. M.        297-306 

Spiral consumption and consumer sustainability of academic staff in university of Port Harcourt 

Ozuru, H. N., Chukwuma, N. N., & Awah, C. K.     307-318 

Road merchants and socio-economic development: A study of cross River State of Nigeria 

Ukaidi, C. U. A., Ssekajugo, D., Ukaidi, E., & Franklin, M. T.   319-327 

Strategic intents and organizational performance of selected deposit money banks in Nigeria 

Shonubi, A. O., Ogundele, J. I., Francis, C. N., Aina, T. A., & Owiko, A. G.  328-335 

Service recovery and post-recovery satisfaction: The mediating role of emotion 

Ogunode, P. O., Odiwo W. O.  


